
Recreation settings are the cornerstones of many New Brunswick communities. 
They are gathering places and hubs for physical activity, recreation and sport that 

can positively impact the health of New Brunswickers. 

Healthy and vibrant communities require settings that support both physical 
activity and healthy eating. Food and beverage sales are common in recreation 

facilities, making them well-positioned to promote both of these positive 
behaviours and become health-promoting environments for the children, families, 

adults and seniors who use them.

A Provincial Scan of New Brunswick
HEALTHY EATING IN RECREATION SETTINGS



12% The Healthy Eating in Recreation Settings Working Group was 
formed in 2016 with the goal of increasing healthy food and 
beverage options in recreation settings across New Brunswick.

RESEARCH
Conducting environmental scans and collecting data to 
assess the state of healthy eating in recreation settings.

COMMUNICATION
Building awareness and educating recreation 
professionals, health promoters, athletes and the public 
on the value of healthy environments and healthy eating.

RESOURCE DEVELOPMENT
Creating resources that support positive change and 
increase the number of healthy choices offered in 
recreation settings.
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VENDING AUDIT SUMMARY 
The least healthy items
were categorized as “Do Not Sell.” 
(e.g. potato chips and pop)

Moderately healthy items
were categorized as “Sell 
Sometimes.”
(e.g. cereal bars and popcorn)

The healthiest items
were categorized as “Sell Most.” 
(e.g. trail mix and water) Refresh

with cola!

Children and youth are at an increased risk of 
adverse health effects from consumption of 
energy drinks, which contain more than 
double the maximum recommended daily 
intake of caffeine.

In 2017, a researcher hired by New Brunswick's Healthy Eating in Recreation Settings Working Group conducted an 
audit of vending machines and food service venues in recreation facilities across the province. 

This environmental scan collected information about the food and beverage choices currently available in these settings.  

*NOTE:  Information was gathered using Vending and Food Service Audits developed by 
Stay Active Eat Healthy.  Data was then assessed using the nutrient criteria from the 

Healthy Choices In Vending Machines in B.C. Public Buildings Policy. New Brunswick does 
not have a similar policy at this time.

todays
specials... of the audits included an 

analysis of food and 
beverage marketing

100%

48%
of the facilities audited
had candy machines

86%
of the food service
venues audited sold 
sugar-sweetened 
drinks
(e.g. sport drinks, pop, 
juice, etc.)

62%
of vending machine advertisements 

were for unhealthy food and 
beverages

Sugar-sweetened beverages are the single 
largest contributor of sugar in the diets of 
Canadians.
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28
communities across
New Brunswick

This provincial scan included audits of:

OUR PRIORITIES INCLUDE:

To see the full report, visit:  www.recreationnb.ca/resources/HERS-report


